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The Wall Street Journal 

© Dow Jones & Company, Inc. All rights reserved. This content is excluded from our Creative Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 
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Fox News 

© FOX News Network, LLC. All rights reserved. This content is excluded from our Creative Commons license. For more information, 
see https://ocw.mit.edu/help/faq-fair-use/. 
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Late Night with Seth Meyers 

© NBCUniversal Media, LLC. All rights reserved. This content is excluded from our Creative Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

te Professor Devin Caughey Media and Information 6 

https://ocw.mit.edu/help/faq-fair-use/


Barrett Nomination Media in a Polarized Age Media and Elections 

Twitter 

© Twitter, Inc. All rights reserved. This content is excluded from our Creative Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 
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Media in a Polarized Age
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The Contemporary Media Environment 

I Due to technological, economic, and other changes, the political 
media environment has become much more fragmented over the last 
few decades. 

I New types of media compete, interact, and mix with holdovers from 
earlier eras. 
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1. Legacy News Media 
© The New York Times Company. All rights reserved. This content is 
excluded from our Creative Commons license. For more information, see 
https://ocw.mit.edu/help/faq-fair-use/. 

© CBS News Productions. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

I 1950s–80s print and TV news 
oligopolies created “information 
commons” of shared problems, 
if not solutions. 

I Rise of cable (1980s) and 
internet (2000s) increased 
media differentiation and 
allowed the uninterested to opt 
out of political news. 

I Declining TV audiences and 
journalists’ increased skepticism 
and negativity diminished 
officials’ (esp. presidents’) 
ability to reach and persuade 
the American public. 
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2. Partisan News Media 
© Premiere Networks. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

I Unlike legacy media, disregard 
objective/neutral stance and 
instead target their ideological 
niche with slanted content. 

I Talk radio (1st gen), then cable 
news (2nd gen) 

I Examples on left (MSNBC) and 
right, but Fox News has 
“special relationship” with 
conservatives, for whom Fox is 
often the only news source they 
trust. 

© NBCUniversal Media, LLC. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 
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The Fox News Effect 

Despite ideological self-selection, Fox News, whose conservative slant 
increased over the 2000s, seems to convinced a substantial share of its 
viewer to vote Republican. 

Staggered Rollout (1996–2000) Channel Position (2000–2008) 

News entered the cable market by the year 2000. We find a significant effect of the 
introduction of Fox News on the vote share in Presidential elections between 1996 
and 2000. Republicans gained 0.4 to 0.7 percentage points in the towns that 
broadcast Fox News. Fox News also affected voter turnout and the Republican 
vote share in the Senate. Our estimates imply that Fox News convinced 3 to 28 
percent of its viewers to vote Republican, depending on the audience measure. The 

shifters of cable news viewership. Channel positions do not correlate 
with demographics that predict viewership and voting, nor with local 
satellite viewership. We estimate that Fox News increases Republican 
vote shares by 0.3 points among viewers induced into watching 
2.5 additional minutes per week by variation in position. We then 

- - - - - - - -

© Source unknown. All rights reserved. This content is excluded from our Creative © Source unknown. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 
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3. Online Digital Media 

I The internet has fostered a 
diverse array of online media 
sources, from blogs to social 
media to online versions of 
legacy news media (still very 
important for driving news). 

I Popular talk of “filter bubbles” 
notwithstanding, most 
Americans get news from 

See slide 29 for credits. 

ideologically diverse sources. 
I Lacking gatekeepers, social 

media is the “wild west” of 
political misinformation. 

I Least political = most 
influenced by misinformation. 
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What’s Popular on Facebook (Is Hard to Discern) 
Outside Estimates Facebook’s Response 
(Most Interactions) (Most Impressions) 

© Twitter, Inc. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

Right-wing, sensational, and often 
misleading political posts 

© Facebook. All rights reserved. This content is excluded from our 
Creative Commons license. For more information, see 
https://ocw.mit.edu/help/faq-fair-use/. 

Mix of mainstream outlets, 
gifs, and pop culture 
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4. Political Entertainment Media

© Funny or Die. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-
fair-use/. 

I Media fragmentation has made
it easier to avoid politics, and 
today most Americans do not 
regularly consume “hard” news. 

I But many people are indirectly
exposed to “soft” news through 
entertainment programming. 

I Such programming is thus
perhaps the best way for 
politicians to reach a wide 
(persuadable) audience, 
especially since it often presents 
politicians in a favorable light. 
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© NBCUniversal Media, LLC. All rights reserved. This content 
is excluded from our Creative Commons license. For more 
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Political Communication via Entertainment Programming 

https://www.youtube.com/watch?v=UnW3xkHxIEQ 
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I They soon found that massive
media effects were rare, especially
when it came to persuasion.

I However, while the media may not
much affect what people think, it
does affect what people think
about.
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Media Effects 

I Early media researchers were 
motivated by the concern that 
mass media (radio, TV) could be 
used to manipulate citizens at will. 

© Getty Images. All rights reserved. This content is excluded from our 
Creative Commons license. For more information, see https:// 
ocw.mit.edu/help/faq-fair-use/. 
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I However, while the media may not
much affect what people think, it
does affect what people think
about.
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Media Effects 

© Source unknown. All rights reserved. This content is excluded 
from our Creative Commons license. For more information, see 
https://ocw.mit.edu/help/faq-fair-use/. 

I Early media researchers were 
motivated by the concern that 
mass media (radio, TV) could be 
used to manipulate citizens at will. 

I They soon found that massive 
media effects were rare, especially 
when it came to persuasion. 
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Media Effects 

© Source unknown. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

I Early media researchers were 
motivated by the concern that 
mass media (radio, TV) could be 
used to manipulate citizens at will. 

I They soon found that massive 
media effects were rare, especially 
when it came to persuasion. 

I However, while the media may not 
much affect what people think, it 
does affect what people think 
about. 
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The “Discovery” of Famine in Ethiopia 

© BBC. All rights reserved. This content is excluded from our Creative Commons license. 
For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

© Live Aid. All rights reserved. This content is excluded from 
our Creative Commons license. For more information, see 
https://ocw.mit.edu/help/faq-fair-use/. 
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I Framing: How are political
problems or choices presented?

I Priming: What information is
salient in citizens’ mind as they
make choices?
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Agenda-setting, Priming, and Framing 
© CSU Archives / Everett Collection at Alamy, Ltd. All rights reserved. This 
content is excluded from our Creative Commons license. For more information, 
see https://ocw.mit.edu/help/faq-fair-use/. 

Why does the media’s influence over 
the public agenda matter? 
I Agenda-setting: What problems 

does the public think are urgent 
and important? 

© Gallup, Inc. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 
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I Priming: What information is
salient in citizens’ mind as they
make choices?
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© Boynton Beach Police Department. All rights reserved. This 
content is excluded from our Creative Commons license. For 
more information, see https://ocw.mit.edu/help/faq-fair-use/. 

Agenda-setting, Priming, and Framing 

© Source unknown. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

Why does the media’s influence over 
the public agenda matter? 
I Agenda-setting: What problems 

does the public think are urgent 
and important? 

I Framing: How are political 
problems or choices presented? 
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Agenda-setting, Priming, and Framing 

© Source unknown. All rights reserved. This content is excluded 
from our Creative Commons license. For more information, see 
https://ocw.mit.edu/help/faq-fair-use/. 

© Shutterstock, Inc. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

Why does the media’s influence over 
the public agenda matter? 
I Agenda-setting: What problems 

does the public think are urgent 
and important? 

I Framing: How are political 
problems or choices presented? 

I Priming: What information is 
salient in citizens’ mind as they 
make choices? 
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I The tone of media coverage of
both candidates was highly
negative, and dominated at the
end by Clinton’s emails.

I Trump, the most unpopular
presidential candidate in
recorded history, won in large
part because Clinton was a
close second.
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The Media in the 2016 Election 
© Getty Images. All rights reserved. This content is excluded from our 
Creative Commons license. For more information, see https://ocw.mit.edu/ 
help/faq-fair-use/. 

The media played a critical and 
controversial role in 2016. 
I Trump, already a reality-TV 

star, dominated news coverage 
during the primary, fueling his 
rise in the polls. 

© Source unknown. All rights reserved. This content is excluded from our 
Creative Commons license. For more information, see https://ocw.mit.edu/ 
help/faq-fair-use/. 
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The Media in the 2016 Election 
Patterson, Thomas E. Figure 1 in "News Coverage of the 2016 General Election: How the Press 
Failed the Voters." Harvard Kennedy School Shorenstein Center. December 7, 2016. License CC BY. 

The media played a critical and 
controversial role in 2016. 
I Trump, already a reality-TV 

star, dominated news coverage 
during the primary, fueling his 
rise in the polls. 

© Media Matters for America. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

I The tone of media coverage of 
both candidates was highly 
negative, and dominated at the 
end by Clinton’s emails. 
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The Media in the 2016 Election 

Candidate net favorability among all adults
(Gallup  July 08 − November 07 2016 )

Date

P
er

ce
nt

 F
av

or
ab

le
 m

in
us

 U
nf

av
or

ab
le

7/1 7/15 8/1 8/15 9/1 9/15 10/1 10/15 11/1 11/15 12/1

−
50

−
40

−
30

−
20

−
10

0
10

20

R
N

C

D
N

C

E
le

ct
io

n 
D

ay

D
eb

at
e 

1

D
eb

at
e 

2

D
eb

at
e 

3

Tr
um

p 
V

id
eo

C
lin

to
n 

F
B

I

−17

−27

C
ha

rle
s 

F
ra

nk
lin

: @
P

ol
ls

A
nd

V
ot

es
 / 

D
at

a:
G

al
lu

p 
D

ai
ly

© Polls and Votes. All rights reserved. This content is excluded from our Creative 
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. 

The media played a critical and 
controversial role in 2016. 
I Trump, already a reality-TV 

star, dominated news coverage 
during the primary, fueling his 
rise in the polls. 

I The tone of media coverage of 
both candidates was highly 
negative, and dominated at the 
end by Clinton’s emails. 

I Trump, the most unpopular 
presidential candidate in 
recorded history, won in large 
part because Clinton was a 
close second. 
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The Informational Role of Campaigns 

I The evidence of the electoral effects of media coverage, and of 
campaigns generally, raises a puzzle: How can campaigns affect 
elections if pre-campaign “fundamentals” are so predictive of 
the ultimate outcome? 

I One way to resolve this puzzle is to point to the informational role 
of media and campaigns, specifically their role in informing the 
public about the fundamentals. If there were no campaigns, the 
fundamentals wouldn’t be so predictive! 

I Of course, this may be true only in equilibrium, when campaign 
resources and media coverage are (as they usually are in presidential 
elections) relatively balanced and campaigns are acting optimally 
given the fundamentals (cf. Gore in 2000). 
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Credits for slide 13: 

CNN logo. © Cable News Network. All rights reserved. This content 
is excluded from our Creative Commons license. For more 
information, see https://ocw.mit.edu/help/faq-fair-use/. 

Daily Kos logo. © KOS Media, LLC. All rights reserved. This content 
is excluded from our Creative Commons license. For more 
information, see https://ocw.mit.edu/help/faq-fair-use/. 

Breitbart logo. © Breitbart. All rights reserved. This content is 
excluded from our Creative Commons license. For more 
information, see https://ocw.mit.edu/help/faq-fair-use/. 

Facebook logo. © Facebook. All rights reserved. This content is 
excluded from our Creative Commons license. For more 
information, see https://ocw.mit.edu/help/faq-fair-use/. 
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