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Barrett Nomination

The Wall Street Journal

Barrett Faces Final Day of Questioning by Senators

Nominee has said she
would separate personal
views from legal rulings

Supreme Court nominee Amy Coney
Barrett is facing her second and
final day of ques s by members
of the Senate Judiciary Committee,
her confirmation lil ured but
its impact on the election still
unclear.

* Barrett Parries Questions on
Abortion and Health Law

* As Supreme Court Case on ACA
Looms, GOP Divided on How—
and Whether—to Replace It

* The Senators to Watch

Amy Coney Barrett

© Dow Jones & Company, Inc. Al rights reserved. This content is excluded from our Creative Commons license. For more information, see https://ocw.mit.edu/help/fag-fair-use/.
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Barrett Nomination

Fox News

Hannity: Democrats ‘completely
outmatched' by Amy Coney Barrett's
knowledge, recall and poise
Supreme Court nominee made Dems 'look stupid, unprepared, desperate; says Fox News host
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© FOX News Network, LLC. All rights reserved. This content is excluded from our Creative Commons license. For more information,
see https://ocw.mit.edu/help/faq-fair-use/.
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Late Night with Seth Meyers

LATE NIGHT WITH SETH MEYERS WEEKNIGHTS 12:35/11:35¢

#

Getfing To Know
Amy Coney Barrett ’r

* BELIEVES IN A
WOMAN'S RIGHT
TO CHOOSE.

AND THAT WOMAN
IS HER

>

BCUniversal Media, LLC. All rights reserved. This content is excluded from our Creative Commons license. For more information, see htt
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Barrett Nomination

Twitter

Michael Moore & @MMFlint - Oct 12 ™
Under His eye. Blessed be the fruit.

Q) 87K 1 42K 7 135K o

© Twitter, Inc. All rights reserved. This content is excluded from our Creative Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.
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Media in a Polarized Age

The Contemporary Media Environment

» Due to technological, economic, and other changes, the political
media environment has become much more fragmented over the last
few decades.

» New types of media compete, interact, and mix with holdovers from
earlier eras.
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Media in a Polarized Age

1. Legacy News Media

@ The New York Times Company. All rights reserved. This content is

}e]xcluded‘fronfourCrea(i\{eCommonslicense. For more information, see » 1950s—80s print and TV news
ttps://ocw.mit.edu/help/faq-fair-use/. . . - )
oligopolies created “information
ST v > o - "
e ehc;\cwﬂork@;tmcs, commons” of shared problems,
%.::.:f:ﬁ‘\““"""{"‘"'-“]"";‘"j'(' ,;x.\..-;v..‘ln’ T sy wm if_nOt solutions.
Crmen = Mew G > Rise of cable (1980s) and
internet (2000s) increased
media differentiation and
allowed the uninterested to opt
out of political news.

» Declining TV audiences and
journalists' increased skepticism
and negativity diminished
officials’ (esp. presidents’)

© CBS News Productions. All rights reserved. This content is excluded from our Creative a bl | Ity to rea Ch an d pe rsua d €
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. t h e A me I’i can p u b | | c
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Media in a Polarized Age

2. Partisan News Media

© Premiere Networks. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.

» Unlike legacy media, disregard
objective/neutral stance and
instead target their ideological
niche with slanted content.

» Talk radio (1st gen), then cable
news (2nd gen)

> Examples on left (MSNBC) and
right, but Fox News has
“special relationship” with
conservatives, for whom Fox is
often the only news source they
trust.

© NBCUniversal Media, LLC. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.
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Barrett Nomination

Media in a Polarized Age

Media and Elections

The Fox News Effect

Despite ideological self-selection, Fox News, whose conservative slant
increased over the 2000s, seems to convinced a substantial share of its

viewer to vote Republican.

Staggered Rollout (1996-2000)

News entered the cable market by the year 2000, We find a significant effect of the
introduction of Fox News on the vete share in Presidentinl clections betwoen. 1956
and 2000, Republicans gained 0.4 to 0.7 percentage points in the towns that
broadeast Fox News. Fox News alsa affected voter turnout and the Republican
wvote share in the Senate. Our estimates imply that Fox News convinced 3 to 28
percent of its viewers to vote Republican, depending an the audicnce measuro, The

Channel Position (2000-2008)
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Dmn.lyg Fesidusl ratings (minutes)
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shifters af cable news viewership. Channel positions do not correlate
with demographics that predict viewership and voting, nor with local
satellite viewership. We estimate thar Fox News increases Republican
vote shares by 0.3 points among viewers induced inmto watching
2.5 additional minutes per week by variation in position. We then

© Source unknown. All rights reserved. This content is excluded from our Creative

© Source unknown. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.
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3. Online Digital Media
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See slide 29 for credits.
_ Media and Information

The internet has fostered a
diverse array of online media
sources, from blogs to social
media to online versions of
legacy news media (still very
important for driving news).
Popular talk of “filter bubbles”
notwithstanding, most
Americans get news from
ideologically diverse sources.
Lacking gatekeepers, social
media is the “wild west” of
political misinformation.
Least political = most
influenced by misinformation.
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What's Popular on Facebook (Is Hard to Discern)

Outside Estimates Facebook’s Response
(Most Interactions) (Most Impressions)
am

wbifsos Tweeted List Facebook Top Links By Reach

nviraoosn Fax News abenews.go.com
Today's top-performing Facebook link posts by US pages Fox News www.dailymail.ca.uk
are from:

Occupy Demacrats (T L

1. Fox News
2. Fox News [PPYTRNR.  brightside.me
3. Occupy Democrats
4. Fox News Ben Shapiro Bgog.com
5. Ben Shapiro [TREUCTIES . www.foxnews.com
6. Ben Shapiro
7. Ben Shapiro Ben Shapiro (T ]
8. AnOmaly
9. Blue Lives Matter AnDmaly WWW.NpEGrg

10. Dan Bongino

1059 AM « Jul 20, 2020 - Twitter Web App

Blue Lives Matter thumbs.gfycat.com

[SER-ERRRRR . www.nbcnews.com
834 Retweets 261 Quote Tweets 29K Likes.

© Twitter, Inc. Al rights reserved. This content is excluded from our Creative © Facebook. All rights reserved. This content is excluded from our
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/. Creative Commons license. For more information, see
hitps://ocw.mit.edu/help/faq-fair-use.
Right-wing, sensational, and often Mix of mainstream outlets,
misleading political posts gifs, and pop culture

T e—— T e


https://ocw.mit.edu/help/faq-fair-use/
https://ocw.mit.edu/help/faq-fair-use/

Media in a Polarized Age

4. Political Entertainment Media

FI"_T{B RERNS|

WITH 2ACH GALIFIRNAKISE
f/ AND HILLARY CLINTODN "5

© Funny or Die. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/faq-
fair-use/.
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© NBCUniversal Media, LLC. All rights reserved. This content
is excluded from our Creative Commons license. For more
information, see https://ocw.mit.edu/help/faq-fair-use/.

» Media fragmentation has made
it easier to avoid politics, and

today most Americans do not
regularly consume “hard” news.

But many people are indirectly
exposed to “soft” news through
entertainment programming.

Such programming is thus
perhaps the best way for
politicians to reach a wide
(persuadable) audience,
especially since it often presents
politicians in a favorable light.
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Political Communication via Entertainment Programming

https://www.youtube.com/watch?v=UnW 3xkHxIEQ
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Media and Elections

Media Effects

» Early media researchers were
motivated by the concern that
mass media (radio, TV) could be
used to manipulate citizens at will.

© Getty Images. All rights reserved. This content is excluded from our
Creative Commons license. For more information, see https:/
ocw.mit.edu/help/faq-fair-use/.
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Media Effects

» Early media researchers were
motivated by the concern that
mass media (radio, TV) could be
used to manipulate citizens at will.

» They soon found that massive
media effects were rare, especially
when it came to persuasion.

© Source unknown. All rights reserved. This content is excluded
from our Creative Commons license. For more information, see
https://ocw.mit.edu/help/faq-fair-use/.
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Media Effects

MW NEWS TODAY AL K
ToEmE | EXTRAN

Ehinh| BSBS| B E

© Source unknown. All rights reserved. This content is excluded from our Creative

Commons license. For more information, see

https://ocw.mit.edu/help/faq-fair-use,
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Early media researchers were
motivated by the concern that
mass media (radio, TV) could be
used to manipulate citizens at will.
They soon found that massive
media effects were rare, especially
when it came to persuasion.
However, while the media may not
much affect what people think, it
does affect what people think
about.
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:

The “Discovery” of Famine in Ethiopia

WEMBLEY STADIUM JOHNF. KENNEDY STADIUM
Lonnas PHELADELPHAA
JULY 13TH 1885

Julia Somerville
J ——————

THIS POSTER SAVESLIVES

© BBC. All rights reserved. This content is excluded from our Creative Commons license.
For more information, see https://ocw.mit.edu/help/fag-fair-use/.
© Live Aid. All rights reserved. This content is excluded from
our Creative Commons license. For more information, see
https://ocw.mit.edu/help/fag-fair-use/.
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Agenda-setting, Priming, and Framing

© CSU Archives / Everett Collection at Alamy, Ltd. All rights reserved. This
content is excluded from our Creative Commons license. For more information,

see https://ocw.mit.edu/help/faq-fair-use/.

Why does the media’s influence over
the public agenda matter?
» Agenda-setting: What problems
does the public think are urgent
and important?

Moe OF Racksm os e Most Impor tarn

Wi
© Gallup, Inc. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.
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:

Agenda-setting, Priming, and Framing

© Source unknown. All rights reserved. This content is excluded from our Creative

Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.

_ RAISING AWARENESS, SAVING LIVES. | Why does the media’s influence over

OVERDOSE the public agenda matter?
The Opioid Public Health' » Agenda-setting: What problems
Crisis does the public think are urgent

and important?
» Framing: How are political
problems or choices presented?

" it )

© Boynton Beach Police Department. All rights reserved. This
content is excluded from our Creative Commons license. For
https://ocw.mit.edu/help/faq-fair-use/.

more information, see
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Agenda-setting, Priming, and Framing

© Shutterstock, Inc. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.

Why does the media’s influence over
the public agenda matter?
» Agenda-setting: What problems

‘\‘. T
i

Posig. - does the public think are urgent

Trump's Job Approval Dips and important?

Amid Coronavirus Outbreak » Framing: How are political

Percentage of U.5. adults who approve of .

President Donald Trump's job in office problems or choices presented?
e e » Priming: What information is
. . salient in citizens’ mind as they

% o make choices?

%
3%

Sep ot Nay Dec Jany Feb Mar
2019 2020

© Source unknown. All rights reserved. This content is excluded
from our Creative Commons license. For more information, see
https://ocw.mit.edu/help/faq-fair-use/.
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The Media in the 2016 Election

© Getty Images. All rights reserved. This content is excluded from our
Creative Commons license. For more information, see https://ocw.mit.edu/
help/faq-fair-use/.

The media played a critical and
controversial role in 2016.

» Trump, already a reality-TV
star, dominated news coverage
during the primary, fueling his
rise in the polls.

© Source unknown. All rights reserved. This content is excluded from our
Creative Commons license. For more information, see https://ocw.mit.edu/
help/faq-fair-use/.
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The Media in the 2016 Election

Patterson, Thomas E. Figure 1 in "News Coverage of the 2016 General Election: How the Press
Failed the Voters." Harvard Kennedy School Shorenstein Center. December 7, 2016. License CC BY.

percentage ofnews eports The media played a critical and
mNegative = Positive . .
General Election controversial role in 2016.
L .
Tramp e ™ » Trump, already a reality-TV
Clinton — 64% .
o 3% star, dominated news coverage

Full Campaign . . . ¢

Trump — 6% during the primary, fueling his

Clneon | o o rise in the polls.

» The tone of media coverage of
both candidates was highly

z SRR negative, and dominated at the
& e end by Clinton’s emails.
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Emat Server
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© Media Matters for America. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/fag-fair-use/.
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C:

The Media in the 2016 Election

andidate net favorability among all adults
(Gallup July 08 - November 07 2016 )

The

media played a critical and

controversial role in 2016.

>

RNC
DNC

Percent Favorable minus Unfavorable
-30
L

-40
L

Charles Frankiin: @PollsAndVores { Daia:Gallup Dally

71 7A5 8 815 91 945 10 1045 111 1115 121

Date

© Polls and Votes. All rights reserved. This content is excluded from our Creative
Commons license. For more information, see https://ocw.mit.edu/help/faq-fair-use/.
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Trump, already a reality-TV
star, dominated news coverage
during the primary, fueling his
rise in the polls.

The tone of media coverage of
both candidates was highly
negative, and dominated at the
end by Clinton's emails.
Trump, the most unpopular
presidential candidate in
recorded history, won in large
part because Clinton was a
close second.

27
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The Informational Role of Campaigns

» The evidence of the electoral effects of media coverage, and of
campaigns generally, raises a puzzle: How can campaigns affect
elections if pre-campaign “fundamentals” are so predictive of
the ultimate outcome?

» One way to resolve this puzzle is to point to the informational role
of media and campaigns, specifically their role in informing the
public about the fundamentals. If there were no campaigns, the
fundamentals wouldn't be so predictive!

» Of course, this may be true only in equilibrium, when campaign
resources and media coverage are (as they usually are in presidential
elections) relatively balanced and campaigns are acting optimally
given the fundamentals (cf. Gore in 2000).
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Credits for slide 13:

CNN logo. © Cable News Network. All rights reserved. This content
is excluded from our Creative Commons license. For more
information, see https://ocw.mit.edu/help/fag-fair-use/.

Daily Kos logo. © KOS Media, LLC. All rights reserved. This content
is excluded from our Creative Commons license. For more
information, see https://ocw.mit.edu/help/fag-fair-use/.

Breitbart logo. © Breitbart. All rights reserved. This content is
excluded from our Creative Commons license. For more
information, see https://ocw.mit.edu/help/faqg-fair-use/.

Facebook logo. © Facebook. All rights reserved. This content is
excluded from our Creative Commons license. For more
information, see https://ocw.mit.edu/help/fag-fair-use/.
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